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ITARGENING \Ltlxl AUDIENGE

argeting is one of the mos| llLl['LLiLLll aspects ot Direck Mail. I fachy it has heen'said
that' 40%of a Direct Mail P rogram:s success is related o the listiused: How narrawi)
or broauly you targetis up to you and the goals you want to accomplish. IFyou know. your
ideal customer demographic or pschycographic profile, it's amazing just haw! precisely
You can' target. your audience.
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Your'TVL rep will provide counts on your target autiience tor EREE.

“In retailing, the credo is ‘location,

location, location’. In Direct Mail it's
‘the IlsI the list, the list’.”

TREASURE VALLEY LITHO

Helping clients succeed with their printing projects and direct mail programs.




